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Rouge Label and  
Carrier Packaging

Rouge is a carbonated soda available in a 
variety of fruity flavours. For the design, 
I wanted something that reflects the fun, 
bright character of the drink similar, to 
other eye-catching sodas on the market, 
while also incorporating a more illustrative, 
grungy style that fits the beer and party 
scene. The goal was to create something 
bold, versatile, and suitable for different 
drinking scenes.

Package Design 
Logo Design 
Illustrations

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Citrus Flavours (lemon, 
lime, orange), Orange Juice, 
Citric Acid, Sodium Benzoate, 
Potassium Sorbate, Sodium 
Citrate, Ascorbic Acid Solar Citrus Spice

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Flavours (blueberry, 
blackberry), Citric Acid, Sodium 
Benzoate, Potassium Sorbate, 
Sodium Citrate, Ascorbic Acid Violet Rush

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp, f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Raspberry Flavour, 
Orange Juice, Citric Acid, 
Sodium Benzoate, Potassium 
Sorbate, Sodium Citrate, 
Ascorbic Acid Razz Static

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3Label #2
SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

Carbonated Water, Sugar, Natural 
Flavours (blueberry, blackberry), 
Citric Acid, Sodium Benzoate, 
Potassium Sorbate, Sodium Citrate, 
Ascorbic Acid 

Rouge Vodka 
Cooler Recipe
Ingredients:
1.5 oz vodka
4–5 oz Rouge
Mint leaves
Ice

Instructions:
1. Gently muddle a couple 

freshmint leaves in the bottom 
of the glass.

2. Add vodka and ice.
3. Top with Rouge.
4. Stir lightly.

OUR STORY

355 ml x 4 Bottles

Violet Rush

Product Of
CANADA

355 ml x 4 Bottles

Violet Rush

Glass Bottle Carrier Box Dieline
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Nutrition Facts Table
Please use this nutrition facts table.

DO NOT alter the size.

DO NOT alter the font or format.

You may alter the colours if you wish, 
but please keep it legible & high contrast.
No artwork under it.

Label UPC
Please place this UPC code into your 
labels at THIS size.

DO NOT scale the UPC code.

You may mask the shape or mask out the 
top 2/3rds in order to make it smaller.

Beware of changing it’s colours (you cannot 
invert the colours). Only place on a white 
or very light background. Avoid reds. 
Must maintain very high contrast. 

Distributor Information
Please list the company name, street address (or P.O. Box), 
City, Province and Postal Code.

Ingredients List
Please add an ingredient list. Sans-Serf font. Legible size. 
One continuous list. No artwork under it.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Citrus Flavours (lemon, 
lime, orange), Orange Juice, 
Citric Acid, Sodium Benzoate, 
Potassium Sorbate, Sodium 
Citrate, Ascorbic Acid Solar Citrus Spice

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Flavours (blueberry, 
blackberry), Citric Acid, Sodium 
Benzoate, Potassium Sorbate, 
Sodium Citrate, Ascorbic Acid Violet Rush

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp, f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Raspberry Flavour, 
Orange Juice, Citric Acid, 
Sodium Benzoate, Potassium 
Sorbate, Sodium Citrate, 
Ascorbic Acid Razz Static

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Citrus Flavours (lemon, 
lime, orange), Orange Juice, 
Citric Acid, Sodium Benzoate, 
Potassium Sorbate, Sodium 
Citrate, Ascorbic Acid Solar Citrus Spice

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Flavours (blueberry, 
blackberry), Citric Acid, Sodium 
Benzoate, Potassium Sorbate, 
Sodium Citrate, Ascorbic Acid Violet Rush

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp, f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.

Label #3

355 ml

Carbonated Water, Sugar, 
Natural Raspberry Flavour, 
Orange Juice, Citric Acid, 
Sodium Benzoate, Potassium 
Sorbate, Sodium Citrate, 
Ascorbic Acid Razz Static

Label #2

SIPHAVEN, 384 Front Street, 
Toronto, ON, B3N 8E3

ROUGE is for the ones who 
hang on the edges of the 
room, who donÊt need alcohol 
to prove they belong, because
belonging was never the point. 
Crack a can, let it fizz like 
feedback from a cheap amp,f
and own the night on your 
terms.

Drink it straight and stay 
clear-minded.Or mix it when
you want a little burn without 
losing yourself.losing yo

ROUGE isnÊt here to make you
fit in. ItÊs here to make not 
fitting in feel right.
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Rouge Advertisement 

NEW SUMMER FLAVOURS

No more fitting in

Available Everywhere

NEW SUMMER FLAVOURS

No more fitting in

Available Everywhere

For the advertisement, I texture into the 
backdrop to heighten visual interest and 
create a strong contrast against the clean, 
vibrant colours of the drink. This contrast 
helps draw the viewer’s eye directly to Rouge, 
ensuring the drink remains the clear focal 
point of the composition.

Advertisement
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Citrus Crave  

Citrus Crave is a chocolate bar brand 
that combines chocolate with a variety of 
citrus ingredients. Its brand identity and 
packaging are designed to be vibrant and 
engaging, using playful illustrations to 
convey freshness and creativity. 

The bag packaging adopts a bolder visual 
approach than the standard wrapper. This 
allows for more striking graphics that 
stand out in public settings, strengthening 
brand recognition and attracting potential 
customers wherever. 

Brand Identity 
Package Design 
Illustrations
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Meowchievous Cat 
Treats
Meowchievous is a cat treat brand built 
around the humorous reality that cats are 
naturally troublemakers. To reinforce this 
brand personality, the packaging design 
features light-hearted illustrations that 
showcase typical feline antics. 

On the front, a cat is caught in the act of 
knocking over a fishbowl. This not only 
adds charm and humour, but also helps the 
product stand out visually on shelves.  
 
On the back of the packaging, the narrative 
continues with the same mischievous cat 
scratching at the UPC code. 

Package Design 
Logo Design 
Illustrations
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Current Magazine

Current is a consumer lifestyle magazine 
that educates its audience on a wide range 
of topics unified by a single thread: pop 
culture. Each monthly issue features 
recurring themes, including fashion, 
entertainment, arts & culture, travel, and 
food & wine, which are all presented 
through a modern, seasonally inspired 
lens. The magazine’s design uses generous 
amounts of white space, allowing both 
imagery and information to stand at the 
forefront and creating an engaging reading 
experience.

Editorial Design
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Iconoclast Menu

Iconoclast is a clean yet eclectic European-
style cafe that’s laid-back, bohemian, and 
visually warm. 

With this in mind, my research led me 
toward a palette of teals and terracotta 
colours often found in bohemian textiles. I 
also incorporated a sun and moon design 
into the logo, drawing inspiration from the 
patterns commonly used. 

While bohemian aesthetics can sometimes 
appear busy, a menu needs clarity. To achieve 
this, I created a midpoint between both, 
creating a design that does not feel crowded 
and resembles the European style.

Brand Identity 
Logo Design 
Illustrations
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Moral Equivalence 
Album Cover
“Moral equivalence” is a flawed argument 
that falsely treats two or more actions, 
situations, or groups as equally good or bad, 
overlooking the fundamental differences in 
their moral weight. It’s a logical fallacy often 
used to downplay responsibility, appear 
neutral, or justify a particular position by 
presenting a misleading equivalence.
 
With this definition as the basis for the 
band name, I aimed to design a cover that 
reflects the extremity and heaviness of the 
concept, while also making the musical 
genre immediately recognizable through the 
typography and imagery.

Package Design 
Logo Design 
Illustrations
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Nova Scotia Tourism  
Magazine Ad

Moments That Turn Into  
Lifelong Treasures

From stunning views to peaceful beaches, every moment 
feels unforgettable. Let Can Route take you to where coastal 
beauty surrounds you.

Where People Make the Place

For more information check out canroutetravel.com

Moments That Turn Into  
Lifelong Treasures

CanRoute is a tourism company dedicated to 
inspiring travellers to discover Canada. 

For this campaign, the focus is on promoting 
Nova Scotia. Our creative direction draws 
from textures similar to vintage postcards 
and scrapbooks. To support this theme, 
warm imagery is used to evoke a sense of 
timeless charm. 

Because Nova Scotia is known for its strong 
sense of community, we intentionally 
incorporated this into the visuals. 
Highlighting this presence reinforces the 
province’s welcoming atmosphere as a key 
selling point for travellers.

Advertisement 
Editorial
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Nova Scotia Logo

The emblem’s shape draws inspiration from 
crests commonly seen throughout Nova 
Scotia’s history, creating a visual connection 
to the province’s heritage. The design 
incorporates key symbols: the osprey, Nova 
Scotia’s provincial bird; the mayflower, its 
provincial flower; a sail, representing the 
province’s rich maritime history; and ocean 
waves, which also form the osprey’s wings.
 
To complement these curved, flowing 
shapes, the typography was chosen to 
harmonize with the emblem, creating a 
cohesive and visually balanced design.

Brand Identity 
Logo Design 
Illustrations
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Nova Scotia Logo 
The Process
Thumbs to Roughs 
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