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q’l{! " Clear Organic Market - Advertising, Branding
y . 1V | ﬂ A cohesive brand identity and promotional campaign targeting health-conscious consumers
cﬁ 4% who prioritize affordability and locally sourced organic foods. Using lllustrator and Photoshop,
| designed a series of direct mail pieces, a transit shelter ad, and digital assets that feature
i | ' , bright, fruit-inspired visuals and bold typography.
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Girls Night Out - Branding, Advertising, Packaging

A new proposed identity, packaging re-design, and social media advertising to better align

| | with the young adult target audience of Girls Night Out wine. Using lllustrator and Photoshop,
ﬁq% | designed playful illustrations with the aesthetic of vibrant nightlife and playful, modern
i | ' , typography. This identity translates into GNO’s bright, friendship oriented social advertising.
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Mighty Morsels Cat Treats - Packaging, Branding

An energetic, comic-book inspired packaging and brand identity for Mighty Morsels

| | that aligns with the brand’s focus on superfood treats for active cats. Using lllustrator, |
ﬁqﬁ designed a print-ready dieline for the stand-up pouch that uses bold typography and high-
17/

impact visuals to highlight flavor varieties.
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JM’s Gourmet Haven Style Guideline - Branding

‘S Y | A full brand identity and style guide created for IM’s Gourmet Haven to appeal to an upscale

| | clientele in Southern Ontario seeking high-end, personalized catering for weddings, corporate
events, and intimate gatherings. Using lllustrator, | layed out brand guidelines with custom
7]

illustrations and content that details correct brand application.
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JM’s Gourmet Haven Website - Web Design

y . 1V | Expanding on JM’s Gourmet Haven’s brand, | designed a website landing page that showcases

| | their unique services, responsive for both desktop and mobile. Using Adobe XD, | aimed for an
4% online presence that reflects the brand’s commitment to luxurious quality and detail.
coavil I




B v -

-

FONTAINES D.C.
IDLES ~— ST. VINCENT

WOLF ALICE >~ INHALER

SHAME < ARLO PARKS
WUNDERHORSE — YARD ACT

q Ignus Music Festival - Branding, Advertising, lllustration
y . 1V | A bold, desert-inspired brand identity for Ignus Music Festival, blending retro rock
| | aesthetics with modern design. Using lllustrator and Photoshop, | designed posters, tickets,
ﬁqﬁ merchandise, and social advertisement featuring a skeletal logo, bold typography, and a
coavil I

warm, sunset-hued palette.
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Gourmet Haven

q Logo Work
y 2 1y | A collection of logos used in a variety of projects.
cﬁ 4% IM’s Gourmet Haven, Purple & Green, Clear Organic Market, Ode, lconoclast, Alameda
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Iconoclast Cafe Menu - Editorial

A double-page menu for the busy European style café Iconoclast that uses subtle Art Nouveau
style influence to align with the café’s target audience of young professionals, students,

and creatives/artists. | used InDesign to develop a menu layout with effective hierarchy and
legibility of items, categories and prices.
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Inhaler Website - Web Design
A high-contrast, immersive website re-design for Inhaler, reflecting their newest album’s { }

| | bold aesthetic. Using Figma, | designed a dynamic scrolling layout with striking visuals, bold
ﬁq% typography, and clear, engaging buttons. The website features tour dates, a shop, a fan
coavil I

signup section with a user-friendly form, and CTA’s to various Inhaler content.




q Skateboard Deck Line - lllustration
y . 1V | An art-driven project in which my goal was to design a cohesive, collectable set of 3 < }

| | skateboard decks with minimal negative space and a chaotic energy. Using Photoshop, |
ﬁq% illustrated these boards to tell an abstract story about life, death, and space.
coavil I
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